
"Core Benefits" are the benefits that the consumer already expects to receive from a product 
like yours. This is the list of "what's important to the consumer." "Core Benefits" are more 
than the essential product benefits. The core benefits of today's cellular phones include much 
more than the possibility of conducting a conversation while you're in motion. Everything that 
the consumer has already come to expect from the product is included in the core benefits. 
These are the benefits that all of your competitors offer, because they compose the essence of 
the product and it is impossible to compete in the market without them.  

LIST YOUR CORE BENEFITS HERE:

Branding, very much a buzzword today, is often confused with "corporate identity" or "corporate image." 
They actually have very different meanings: 

Corporate identity refers to a company's name, logo, tagline -- its visual expression or its "look." 

Corporate image is the public's perception of a company, whether that perception is intended or not. 

Corporate branding, by contrast, is a business process -- one that is planned, strategically-focused and 
integrated throughout the organization. Branding establishes the direction, leadership, clarity of purpose, 
inspiration and energy for a company's most important asset, its corporate brand. 

A CoreBrand conveys the essence, character and purpose of a company and its products and services. It's 
the heart and soul of the brand from which all outward expressions emanate. When effectively managed and 
communicated, the CoreBrand has tremendous power. 

A brand becomes a CoreBrand when it has been defined, directed and understood by all audiences. 

Brand Value 
The monetary premium that results from having customers who are committed to your brand 
and willing to pay extra for it. The financial value calculated or determined to be attributable 
to the brand, apart from other tangible assets. 

Brand Value Proposition 
The functional, emotional, and self-expressive benefits delivered by the brand that provide 
value to the customer: provides the rationale for making one brand choice over another.  

Brand Identity 
A unique set of associations that the brand strategist aspires to create or maintain. These 
associations represent what the brand should stand for and imply a potential promise to 
customers. It is important to note that a brand identity refers to the strategic goal for a brand; 
while brand image is what currently resides in the minds of consumers. 
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